
COMMUNICATING AN AGE-OLD INDUSTRY TO A NEW-AGE GENERATION

TELLING OUR STORY
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THE CHALLENGE





VISION

CHANGE negative perceptions.

RAISE awareness of career pathways.

CREATE community.

PROVIDE a voice.
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APPROACH

• TARGETED Advertising
• Demographics

• Geographics

• Key words

• AUTHENTIC Content
• Personal Stories

• ENGAGING Content
• Short video clips

• RECOGNISABLE Brand
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HOW WE TELL OUR STORY



Unique Video Views

REACH - # of people the 
videos reached

IMPRESSIONS - # of 
times a video appeared 

on a screen



• Understand the VALUES of your audience

• Tell PERSONAL stories – AUTHENTICITY

• Take OWNERSHIP

• Focus on POSTIVES 

KEY MESSAGES



OUTCOMES
• VIDEOS

• VIEWS

• MEMBERS

• EVENTS

• FUNDING

• REPRESENTATION

• PRIDE



LEARNINGS

• Be TARGETED

• Be AUTHENTIC

• Be PERSONAL

• Take OWNERSHIP

• Establish COMMUNITY

• SWAG




